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Welcome to the Conceptual Age
WHY DESIGN THINKING WILL DRIVE BUSINESS IN THE 21st CENTURY
Success in the complex landscape of the 21st century will require skills such as
empathy, imagination, intuition and design. So argued an impressive line-up of
thought leaders, including Jim Collins (by satellite) and Malcom Gladwell,
author of The Tipping Point and Blink, at the 2007 Global Leaders Summit in
Sydney. Deborah Kneeshaw reports.
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Deborah helps organisations harness design thinking to create remarkable products, services and strategies.
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